To be filed by MMUA with the Department of Commerce

Program/Project Name:  MMUA Energy Star Products Rebate Program

Type: New

Audience: Residential and Commercial Customers

A. Project Description

The MMUA Energy Star Products Rebate Program provides incentives to municipal utility customers who install Energy Star products.  The target market is primarily residential customers, however some small commercial customers may participate.  MMUA will operate the program on behalf of participating member utilities, reducing the level of effort required by individual utilities to offer a residential Energy Star rebate program to their customers.  This will reduce the administrative burden of developing and administering identical, but separate, programs statewide.  The program will also promote a consistent, standard message across all participating utilities.

The ENERGY STAR label designates appliances, lighting, electronics, motors, and other energy-using devices with efficiencies that exceed energy codes or standards by a specific amount.  Manufacturers and retailers can identify products to help consumers make easy choices about the efficiency of their purchases.  A major benefit of the Energy Star label is that it is a nationally marketed label that provides an easy way for customers to identify energy-efficient products with assurance from the federal government that the products are indeed more efficient than standard ones.  Customers do not necessarily need to have a detailed understanding of what makes one product more efficient than another.

The goal of this program is to heighten awareness and increase the market saturation of Energy Star products sold within the utility’s service territory.  Where appropriate, the utility may offer increased incentives for levels of efficiency above the Energy Star threshold.

The customer rebates and costs to operate the program will be paid to MMUA by the participating utilities.

Qualifying Criteria, Savings Estimates, Incentive Amounts

Table 1 shows the qualifying criteria, typical energy and demand savings estimates, typical incremental costs, rebate levels, and estimated participation for electric Energy Star products.  Energy and demand savings were calculated using industry data.  Important resources for information were the Departments March 25th letter, the Energy Star website, a Wisconsin Energy Conservation Corp. publication (April 2002) entitled Residential Default Energy Savings for Wisconsin Focus on Energy, and other utility filings such as Xcel Energy’s.  Most of the kWh savings numbers are based upon the Energy Star savings estimate included in the Department’s March 23, 2002 letter to all municipals and cooperatives.  

Table 1: Electric Energy Star Products

	Measure
	Base Efficiency
	Efficiency Level
	Lifetime
	kW Savings (meter)
	kWh Savings (meter)
	Coincidence Factor
	Rebate
	Est. Part.

	VSDs on Energy Star Furnaces
	Single or Two-Speed Drives
	VSD / ECM on Energy Star furnace
	15
	0.19
	570
	73%
	$50
	1%

	Refrigerators
	Standard Models
	Energy Star Rating
	13
	0.02
	56
	45%
	$50
	1%

	Room Air-Conditioners
	9.7 EER
	10.7 EER
	13
	0.13
	43
	75%
	$25
	1%

	Central Air-Conditioners 
	SEER = 10.0
	SEER >= 13.0
	15
	1.06
	346
	75%
	$200
	1%

	
	
	SEER >= 14.0
	15
	1.32
	429
	75%
	$300
	1%

	Dishwashers 
	EF = 0.46
	EF > 0.58
	13
	0.14
	90*
	45%
	$50
	1%

	Clothes Washers
	MEF = 0.817
	MEF > 1.26
	14
	0.55
	550
	45%
	$150
	1%

	Ground Source Heat Pumps (Closed Loop)
	TBD
	EER = 14.1 COP = 3.3
	15
	TBD
	TBD
	TBD
	TBD
	TBD

	Air Source Heat Pumps 

(Single Packaged System)
	SEER = 10

HPSF = 6.8
	SEER >= 12.0

HPSF >= 7.6
	15
	TBD
	TBD
	TBD
	TBD
	TBD

	Compact Fluorescent Lights
	Incandescent
	Energy Star
	7
	0.05
	80
	3%
	$5
	3%

(1% of population with each participant buying 3 bulbs)


*  The Department’s materials list kWh savings at 145 kWh per year.  However using WECC’s market research data the weighted average kWh savings for electric water heating and natural gas water heating is 90 kWh per year.

-  TBD = “To Be Determined”.  The utility should input values it feels comfortable with.

Marketing Plan

The program will be marketed to all residential customers and appropriate commercial customers through bill inserts and direct mailings of marketing materials.  MMUA will develop and print the marketing materials, which will be mailed to customers by the participating utilities.  Other marketing channels may be used if appropriate.

The program will be marketed to appliance dealers and retailers in and around participating utilities’ service territories through mailings of marketing materials and rebate application forms.  Participating utilities will identify the key trade allies in their service territories, and MMUA will prepare and print marketing materials to be mailed to them by the utilities.  Follow-up phone calls or personal visits to encourage trade allies to promote the program to their customers will be conducted by either MMUA or the participating utility.
Coordination with Trade Allies

See Marketing Plan

Implementation Services

No additional implementation services are provided with this program.

Low-Income and Renter Participation

Low-income households are eligible for these rebates and renters may benefit if they live in multi-unit housing where the owner installs high-efficiency equipment.  Initially, it is not expected that a large number of low-income households will apply for the rebates due to the large up-front costs associated with buying new, high-efficiency equipment.  To track rental household participation, the rebate application will ask if the equipment is to be used in a rental property.  

Tracking and Evaluation

All rebate applications will be submitted to MMUA for payment.  MMUA will assure that original invoices, including the necessary detail, are provided, will issue rebate checks or vouchers, and will track participation, costs, and kW and kWh savings by utility.  MMUA will report results by utility to each individual participating utility.

B.  Project Support

The Energy Star initiative is a national effort to raise awareness of higher efficiency equipment.  It is a joint venture by the United States Environmental Protection Administration (EPA) and the United States Department of Energy (DOE).  The goal of Energy Star is to inform and encourage people to purchase high-efficiency equipment.  By increasing awareness, Energy Star hopes to transform the market by focusing on energy use as an important factor to consider when purchasing new appliances.  The Energy Star initiative targets products that constitute the large majority of energy use in the residential sector.  

B. Project modifications

This is a new program offered by MMUA on behalf of interested members.  Participating utilities will continue their current programs until this MMUA opt-in program is phased in.  MMUA expects to start implementing the MMUA Energy Star program in November 2002.  The participating utilities and their projected program budgets, participants, kW and kWh saved are shown below:

At this time, MMUA has preliminary commitments from XX member utilities representing XXXX residential customers to participate in this program.  This would correspond roughly to a budget of $XXXXX, of which 40-50% would be for rebates.  Estimated savings would be XXX kW at the generator and XXXXXX kWh-lifetime at the customer.  We will resubmit the filing with the worksheet and list of participating utilities finalized once we have final information.

	Participating Utility
	New Pgm,

Existing Pgm
	Total Program Budget
	Projected Participants
	Projected kW saved at generator
	Projected kWh saved at generator

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


C. Estimated $/kW, $/kWh, and $/MCF

2002    
2003

Cost per lifetime kWh (Meter)
$


Cost per lifetime kWh (Generator)
$


Cost per kW (Generator)

$  


	Conservation Improvement Program Report

	Utility:  MMUA
	 
	 
	 
	 
	 

	Program Name:  MMUA Energy Star
	 
	 
	 
	
	 

	New Program
	 
	 
	 
	 

	 
	2001
	2002
	2003

	 
	Actual
	Budget
	Budget

	Program Type
	 
	 
	 

	    Indirect (No kWh Savings) check below
	 
	 
	 

	    Audit/Info
	 
	 
	 

	    Education
	 
	 
	 
	 
	 
	 

	    R&D
	 
	 
	 

	    Renewable
	 
	 
	 

	    Other
	 
	 
	 

	    Direct (kWh Savings)
	 
	 
	X
	X

	Cost Components (Dollars)
	 
	 
	 

	Program Delivery
	 
	$
	$

	Utility Administration
	 
	$
	$

	Advertising & Promotion
	 
	$
	$

	Evaluation Labor & Expenses
	 
	$
	$ 

	Participant Incentives
	 
	 $
	$

	Other
	
	
	

	                   Total Budget
	 
	$ 
	$ 

	Program Participants
	 
	 
	 
	 
	 

	    Total Number of Participants
	 
	 #
	#

	% of Spending by Customer Segment 
	 
	 
	 

	Residential
	 
	100%
	100%

	Commercial
	 
	
	

	Industrial
	 
	 
	 

	C&I Combined
	 
	 
	 

	Other
	 
	 
	 

	Low-Income Participation
	 
	 
	 

	   Participants (%)
	 
	
	

	Participants (#)
	 
	
	

	Budget ($)
	 
	
	

	Renter Participation
	 
	 
	 

	   Renter Participation (%)
	 
	
	

	Participants (#)
	 
	
	

	Budget ($)
	 
	
	

	Type of Incentive
	 
	 
	 

	Loan
	 
	
	

	Rebate
	 
	x
	x

	Direct Installation
	 
	
	

	   Grant
	 
	 
	 
	 
	
	

	End-Use Target
	 
	 
	 

	Lighting
	 
	x 
	X

	Process
	 
	
	

	Motor
	 
	
	

	Refrigeration
	 
	x
	X

	Space Cooling
	 
	X
	X

	Space Heating
	 
	
	

	Water Heating
	 
	
	

	Weatherization
	 
	
	

	General/Other
	 
	x
	X

	Energy Savings
	 
	 
	 
	 
	 

	   First Year kWh Savings per Participant (Meter)
	 
	0
	0
	0

	   Total Program First Year kWh Savings (Meter)
	0
	0
	0

	   Cost per First Year kWh Saved (Meter)
	0
	0
	0

	   kW Savings per participant (Generator)
	 
	0
	0
	0

	   Total Program kW Savings (Generator)
	0
	0
	0

	   Cost per kW Saved (Generator)
	 
	 
	 
	0
	0
	0
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